JENNY JIAY]I WANG
ABOUT ME

With dynamic graphic design
prowess and experience in UX,
I'm a visionary designer driven by
purpose and empathy.

Experienced in crafting
captivating brand identities and
collaborating seamlessly within
multidisciplinary teams, my
mission is to create solutions that
not only resonate deeply but also
foster meaningful connections.

EDUCATION

Carnegie Mellon University
Pittsburgh, PA

Bachelor of Arts in Architecture
Dean’s List

Minor in Design

Minor in Photography

EXPERTISE

Tools & Software

Graphic Design & Prototyping:
Adobe Suite (Ps, Ai, Lr, Id, Br, Pr)
Figma, Canva, Voiceflow, Procreate
Project & Team Management:
Notion, Miro, Microsoft Office,

Google Suite

Web Development:

HTML, CSS, JavaScript (p5.js),
WordPress

3D Modeling & Rendering:

Rhino, Vray, Lumion, Blender, AutoCAD
E-commerce & Marketing Platforms:
Klaviyo, Shopify, Wix, Medium

Al Tools:

Chat GPT, Mid journey, Copilot

Design/ User Centered Skills

Ul Design, Interaction Design

User Research, Wire-framing
Prototyping, Design Systems

Visual Identity, Creative Branding

3D Modeling, Rendering

Iconography, Digital Illustration

Data Visualization, Storytelling
Information Architecture, Journey Maps

Affinity Diagrams, Competitive Analysis

Language
English
Mandarin Chinese

[ jennywangjiayi@gmail.com &, (+1) 412-996-5569 @ jennyjwang.com  [in] LinkedIn

WORK EXPERIENCE

Graphic Design Intern | Bionova Inc.
New York, NY | Sep - Dec 2023 ( 3 months)
Tools Utilized: Figma, Klaviyo, Photoshop, Illustrator
e Collaborated with the marketing team under the direct guidance of the Chief Marketing Officer to
design sales emails and re-targeting emails with achieving an increase in email click-through rate
by 15%.
¢ Played an integral role in transforming the company’s Instagram presence by curating organic
content strategy and compelling designs, leading to a 38% increase in follower engagement and
growth in brand visibility.
e Performed comprehensive user research to pinpoint areas for product enhancements, executed
multiple A/B tests on website landing pages to optimize performance, resulting in a 20% increase
in click-through rate.

Brand and Design Intern | The Orangeblowfish
Pittsburgh, PA (Remote) | Apr - Jul 2021, Jun-Sep 2022 ( 6 months))
Featured Clients: Cartier, Topgolf, Maybelline, L'Oréal, Asics
Tools Utilized: Rhino, V-ray, Photoshop, Procreate, Procreate, lllustrator
e Collaborated with the design team lead to conceptualize and render the Cartier drink trolley, a
product aimed at elevating in-store customer experience, featured prominently in 13 store
locations across Asia, contributing to increased foot traffic and brand awareness.
o Utilized detailed 3D renderings to design and implement an interactive light installation for
Topgolf, resulting in a 45% surge in social media engagement.
e Crafted cosmetic displays tailored for Maybelline and L'Oréal, integrating their distinctive brand
identities into 3D renderings, displayed in prominent cosmetic stores across NYC.

Design Research & Marketing Intern | Area-17
Shanghai, China | Sep - Dec 2020 ( 3 months)
Featured Client: Alibaba
¢ Crafted engaging visual narratives for social media platforms and company website, collaborating
with the marketing team in social media strategy improvement, increased posts reach by 21%
e Conducted research and analysis for Alibaba’s supermarket project, employing qualitative and
quantitative research methods, including surveys, interviews, and on-site observations.
e Represented the company at the Global Cultural-Travel & Accommodation Industry Expo,
engaging with over 80 guests, while demonstrating strong organizational and communication
skills through successful booth management.

Brand Design Intern | Benwu Studio
Shanghai, China | May - Jul 2020 ( 3 months )
Featured Clients: Descente, Astronomy Museum of Shanghai
Tools Utilized: Photoshop, Procreate,Rhino, Vray, AutoCAD
e Collaborated with the Chief Art Director to create large scale motion graphic displays at the
Astronomy Museum of Shanghai, enhancing visitor engagement and educational experience.
e Developed innovative conceptual ideas for the Descente pop-up store, prioritizing the customer
journey through immersive storytelling, which led to a 43% increase in social media engagement.
o Worked closely with the client in crafting conceptual renderings and interior drawings for a private
health clinic in NYC. With a thorough brand identity development, the client voiced their utmost
satisfaction with the final outcome.

PROJECT HIGHLIGHT

Brand Identity & Packaging Design : Hakumori
New York, NY | Dec 2023 - Mar 2024
e Led the comprehensive design strategy in collaboration with Hakumori's founders, crafting the
brand identity for their flagship product: the Instant Bubble Tea Kit, and managing all phases of
the design process from initial concept development to final execution.
e Coordinated with the photographer to conceive visual concepts and harmonized color palettes,
integrating them into packaging designs to enhance product appeal.
e Collaborated closely with the marketing team to implement design elements into the overall
campaign strategy, ensuring visual consistency across all platforms.
e Managed communications and production in collaboration with printing service providers,
conducting over 10 tests to ensure strict adherence to printing guidelines and quality standards.


https://www.linkedin.com/in/jenny-j-wang

